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一案例出发，利用 IBM SPSS Modeler挖掘工具，根据 CRISP-DM (Cross-Industry 

























Cross selling is a kind of marketing strategy to sell another product basing on the 
foundation of customer relationship, through cross saling, commercial banks can not 
only to increase profits from existing customers, but also can enhance the customer 
viscous to support sustainable development in the future. But the domestic 
commercial Banks in terms of the retail customer cross-selling activities organized, is 
still rely heavily on business experience, rather than a data mining model.  
Therefore，there is cross-selling decision-making difficulty, low efficiency and high 
cost. Through the application of data mining method, can promote the commercial 
Banks and retail customer cross-selling scientific decision-making, target precision 
and automation, so as to promote efficiency, reduce costs and expand the 
achievements of purpose.  
This paper uses CRISP-DM (Cross-Industry Standard Process for Data Mining) 
methodology, discuss about the application of cluster analysis and association rules in 
cross selling of commercial banks, combining with the basic data of a commercial 
bank, the application of IBM SPSS Modeler mining is set up by means of cross 
selling model, carrying out targeted cross product sales to do a detailed introduction. 
The main conclusions of this paper: the empirical analysis indicates that data 
mining method can significantly improve the commercial bank retail customer 
cross-selling success rate.  
The main innovation of this article: based on the same case data, corresponding 
to the customer product composition, latent trait, customer preference fitting three 
angles, association rule, clustering analysis and classification were used respectively 
to predict three methods of data mining, a more thorough empirical analysis of the 
data mining method to improve the effectiveness of cross-selling.  
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提高交叉销售的有效性，其模型框架如图 1 所示: 
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